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In spite advances in digitization,

the need for digital transformation

remains high

Rating of the need for digital transformation within
your company, by share of respondents
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To some

extent 360/0
High

Above all, the pressure to optimize

efficiency and remain competitive

is driving the process

Top S drivers seen by respondents

. 64%

Improvement of efficiency/organization in everyday work

N 57%

Securing competitiveness

Improved exploitation of data potential

Improvement of analysis capabilities

Creation of new (digital) products & services

migrating to the Cloud

L ocation of IT infrastructure
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At-the'moment _ [n one to two years

Every second company is investing more
in the renewal or expansion of digital

services this year, compared to 2022

Investments will...

.. be more than 20% higher than in 2022

.. be up to 20% higher than in 2022

37%

.. look about the same as in 2022

6%
.. be up to 20% lower than in 2022

2%
.. be more than 20% lower than in 2022

Experts see this as a

significant advantage

By taking a composable
approach to commerce, businesses

are able to innovate incremento\ly and

evolve their customer exBeriences without
having to invest significant time, -

l

)
o

money, and resources. o\

This incrementoljopprooch
to innovation is paramount to being able

to capture a greater share of the .
trillion-dollar eCommerce market.

Kelly Goetsch, Chief Strategy Officer, commercetools

Source: Ad-hoc survey by Statista on behalf of by

diconium GmbH in February 2023; n = 145 decision-makers StatiSta 5 d icon i u m

from companies with revenue >150 million euros




